HIGHLIGHTS
Conference Call 

PRSA Accreditation Chairs
Thursday December 7, 2006

Introduction:  An estimated 20 PRSA Chapter Accreditation Chairs, PRSA staff and leadership of the Universal Accreditation Board participated in the call.  The call began at 2 pm Central/3 pm Eastern time and lasted approximately 70 minutes.  The topics for this call were:  What Accreditation promotion strategies/tactics worked?  What did not work?  How can PRSA do more in 2007?
1. Accreditation preparation strategies/tactics that worked – Bob Saline, who co-hosts the Power Play preparation series, recalled this scenario: During a Power Play event at the recent national conference, he met with a former participant who recently passed the Computer Based Exam to earn the APR.  The new APR displayed a great deal of enthusiasm about passing the exam. Saline invited the new APR into the Power Play session to share thoughts with the class, a decision that energized those taking the course.  Saline also noted that some chapters have “sample” successful portfolios for candidates to view when preparing their own portfolios for the Readiness Review.  

Another participant noted that their chapter held a “scrap book day” where candidates could bring in writing samples and clips.  A review committee would then provide guidance on assembling an effective portfolio.  Other insight included:  


· Having a new APR “adopt” candidates who had difficulty preparing the portfolio.

· Recruit new APRs to serve on Readiness Review panels and APR preparation committees.

· Three APR Chairs took the exam through the program offered by the AMC.  They gained great insight into the exam and how to prepare candidates.

2. Accreditation preparation strategies/tactics that did not work – There was concern over the fact that there are no set times for Readiness Review and the exam. This prompted some candidates to postpone or drop out of the process.  One remedy was for Chapters to hold Jumpstart or Power Play sessions at regular times.


Other insight included:

· Make the applicant apply for and pay for the exam when he or she signs up for study sessions sponsored by the chapter.

· Identify more ways to promote the APR as contributions toward individual professional growth.

· Identify case histories where Accreditation helped an individual land a better job.

· Employ creative ways to recognize new APRs.  One tactic used was to put the APR pin in an arrangement of balloons and have the new APR burst each one to find the pin.  Another suggestion was to hold a cooperative reception with another organization like IABC and recognize new APRs there.
· Provide more guidance for candidates after the Readiness Review; avoid letting candidates stagnate once they are approved to take the exam.
3. What Should be Done for 2007 – One participant suggested that research be conducted of internal and external audiences of acceptance of the key messages regarding the value of Accreditation.  There was a comment that efforts must be made to addressing barriers to perception of the value of the APR.   Another participant noted that his Chapter Board of Directors made outbound calls to all members annually to gauge how the chapter was operating.

Other insight included:

· Track the anniversary dates of members.  When one reaches his or her fifth anniversary, send APR promotional materials.

· Work with the Counselors Academy on setting up a pilot APR training program at a major agency.  Evaluate the process and use feedback to market APR training to big agencies, which over the past few years have not been sources of new APRs.
4. What's a manageable number of participants – Comments here ranged from 4 to 6, to up to 12.  One chapter had 8 student
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