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	Appendix F: Knowledge, Skills And Abilities



Creative conceptualization/ creativity
Good communication skills (including writing, speaking, interviewing, editing, etc.)
Knowledge of technology/good computer skills
Planning ability 
Research skills
Problem-solving skills
Self-directed
Proactive vs. reactive decision-making abilities
Interpersonal skills
Ability to multi-task
Strong knowledge of how businesses work
Analytical ability/strategic thinking
Knowing the business of the business
Understanding media
Understanding distribution systems
Knowing company resources
Time management/ organizational skills
Understanding marketplace trends
Understanding all levels of management
Listening
Understanding audiences
Looking beyond prejudices/ mind-set
Knowledge of current company issues
Sensitivity to cultural concerns
Knowledge of tools and tactics
Resourcefulness
Persuasiveness
Tenacity
Ability to motivational people
Being energetic/ enthusiastic
Honesty
Integrity
Management skills
Responsible
Excellent news sensibility
Self-discipline
Ability to work with teams
Takes initiative
Organizational skills
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