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	Appendix D: Questionnaire



The purpose of this questionnaire is to find out what public relations professionals do on their jobs.

If you currently work as a public relations practitioner, please continue. 

If you do not currently work in PR, if you are retired, or if your primary work is in an academic setting, please check the box to the right and return the questionnaire in the envelope provided.

1. EXPERIENCE. How many years have you worked as a public relations practitioner in each setting? 

a. Agency

______ years

b. Sole practitioner

______ years

c. Corporate

______ years

d. Government

______ years

e. Not-for-profit

______ years

f. Other 

______ years

2. CURRENT WORK. Where do you currently work? (CIRCLE ONE.) 

a. Agency

1

b. Sole practitioner

2

c. Corporate

3

d. Government

4

e. Not-for-profit

5

f. Other

6

3. Including yourself, how many public relations professionals work in your organization?

_______ people

4. AFFILIATIONS. To which national or international professional organizations do you belong? 
(CHECK ALL THAT APPLY.) 

Public Relations Society of America (PRSA)

[ ]

International Association of Business Communicators (IABC)

[ ]

Canadian Public Relations Society (CPRS)

[ ]

Association of Women in Communications (AWC)

[ ]

National School Public Relations Association (NSPRA)

[ ]

Society for Healthcare Strategy & Market Development (SHSMD)

[ ]

Agricultural Relations Council (ARC)

[ ]

American Marketing Association (AMA)

[ ]

National AgriMarketing Association (NAMA)

[ ]

Other (specify) _______________________________________ 

5. Are you currently a member of any local or regional public relations professional associations? 

Yes   1

No  2

IF YES: Which associations? ______________________________________________ 

6. ACCREDITATION. Have you taken or do you plan to take a public relations accreditation or certification examination administered by one of these organizations? 

CIRCLE ONE ON EACH LINE.

Yes, have taken and passed exam 

Yes, have taken, but did not pass exam 

No, but considering taking exam 

No, not considering taking exam 

a. Public Relations Society of America 

1

2

3

4

b. International Assn of Business Communicators

1

2

3

4

c. Florida Public Relations Association

1

2

3

4

d. Society for Healthcare Strategy & Mkt Development

1

2

3

4

e. Canadian Public Relations Society

1

2

3

4

f. Southern Public Relations Federation

1

2

3

4

g. Please indicate other PR certifications you have earned: ____________________________________ 

7. IF YOU HAVE TAKEN AND PASSED AN ACCREDITATION EXAM: How many years of public relations experience did you have when you passed your first accreditation or certification exam?

______ Years experience

8. Based on numerous interviews with public relations professionals, we classified work in public relations into tasks, work activities, and work categories. 

Tasks: These are the smallest components of work -- the steps necessary to perform a work activity.
Work Activities: These are major areas of work that are accomplished by performing one or more tasks.
Work Categories: These are the umbrella categories. Several work activities are performed under each category.

For example, media relations, crisis management, and special events are work categories. Work activities that fall under the media relations category include research and fact-finding, developing a media strategy, identifying audiences, developing messages for each audience, creating media lists, producing media kits, etc. A comprehensive list of work categories and work activities can be found on the UAB web site: www.accreditationboard.org. 

To complete each work activity, several tasks have to be performed. For example, creating the media list requires a public relations practitioner to identify relevant media outlets, identify key people at each outlet, enter information into a database, etc. 

Eleven public relations work categories, with examples of representative work activities, are listed on the next page. In the past year, how much work have you done in each of these work categories - a great deal, some, only a little, or none? 

 

WORK CATEGORY
In the past year, how much
work have you performed
in each category
CIRCLE ONE NUMBER FOR EACH WORK CATEGORY.

A great
deal 

 
Some 

A
little 

 
None 

a. Account/ client management
This category focuses on client and customer relationships. (Work activities under this category include: establishing client relationships, coaching and counseling clients, managing expectations, etc.) 

1

2

3

4

b. Strategic planning
This category focuses on the overall approach to public relations and reputation management. (Work activities under this category include: research, goal setting, developing messages for specific audiences, branding, etc.) 

1

2

3

4

c. Public relations program planning
This category focuses on the implementation of the strategic plan. (Work activities under this category include: research, identifying key audiences, producing a detailed PR plan, marketing communications, etc.) 

1

2

3

4

d. Project management
This category focuses on project implementation & logistics. (Work activities under this category Include: managing the budget, logistics, managing the team, working with vendors, etc.) 

1

2

3

4

e. Media relations
(Work activities under this category include: identifying audiences, media training, pitching stories, press releases, publicity, etc.) 

1

2

3

4

f. Relations with special audiences
Special audiences include industry analysts, financial analysts, elected officials, etc. (Work activities under this category, for each audience, include: developing strategy and key messages, arranging tours and conferences, etc.) 

1

2

3

4

g. Issues management
Long-range effort to anticipate potential problems & plan for crises. (Work activities under this category include: writing crisis management plans, counseling clients, conflict resolution, etc.) 

1

2

3

4

h. Crisis management
This category focuses on reacting to immediate problems such as workplace violence, poor earnings report, industrial accidents, etc. (Work activities under this category include: executing crisis management plans, coordinating release of information, training spokespeople, etc.) 

1

2

3

4

i. Internal relations
This category focuses on communication with employees, management, members, and other internal audiences. (Work activities under this category include: developing an action plan, in-house publications, developing web content, change management, etc.) 

1

2

3

4

j. Special events, conferences and meetings
(Work activities under this category include: developing themes, product promotion & roll-out, coordinating logistics, external promotions, etc.) 

1

2

3

4

k. Community relations
(Work activities under this category include: sponsoring community events, corporate giving, communicating with different audiences, building alliances, etc.) 

1

2

3

4

9. In the past year, which three of the above eleven work categories occupied most of your time? Please enter the letters of the categories (for example, for media relations, write "e"). 

1. _______

2. _______

3. _______

10. In your opinion, which three of the above eleven work categories are most critical for a PR practitioner to master in order to be considered a "PR professional?" Please enter the letters of the categories (for example, for media relations, write "e"). 

1. _______

2. _______

3. _______

11. All of the above work categories are important to the PR function. In your opinion, which three of the eleven work categories will increase most in importance over the next 2-3 years? Please enter the letters of the categories (for example, for media relations, write "e"). 

1. _______

2. _______

3. _______

12. Are any major work categories that you regularly engage in missing from the list on page 3? If yes, please list and briefly describe them here.

13. In a typical month, how much of your time do you spend on each of the following:

A great
deal 

Some 

A little 

None 

a. Planning and strategizing

1

2

3

4

b. Supervising/ managing the work of others

1

2

3

4

c. Carrying out the work activities

1

2

3

4

14. After how many years in a public relations career do people typically take on primary responsibility for: 

 

1-2
years 

3-5
years 

6-7
years 

8 or more
years
a. Developing organizational PR objectives?

1

2

3

4

b. Developing organizational strategies & strategic plans?

1

2

3

4

c. Developing tactical plans?

1

2

3

4

d. Managing staff or teams?

1

2

3

4

Thank you for participating in this important public relations survey.
Please mail the completed questionnaire in the postage-paid envelope provided 
to:
The Gary Siegel Organization, Inc.
6411 N. Caldwell Ave. • Chicago, IL • 60646-2713
www.GSOresearch.com
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